
 

   

  

 
      



 

   

 

  

Bachelors Programs in Switzerland 
 

HIM BUSINESS SCHOOL  

HIM Business School is a prestigious Swiss institution specializing in business and hospitality 

management education. The school combines traditional Swiss hospitality training with 

contemporary business and management studies, preparing students for global leadership roles. 

📍 Location: Montreux, Switzerland 

 

✓ Bachelors in Hospitality Management  

✓ Bachelors in Business Administration 

 

 Bachelor Programs – Fees Per Term (All prices in Swiss Francs (CHF) 

Breakdown 
Term 

1 

Term 

2 
Internship 

Term 

3 

Term 

4 
Internship 

Term 

5 

Term 

6 
Internship Total 

Tuition 13,200 13,200 – 13,200 13,200 – 13,200 13,200 – 79,200 

Accommodation 2,200 2,200 – 2,200 2,200 – 2,200 2,200 – 13,200 

Meals 1,900 1,900 – 1,900 1,900 – 1,900 1,900 – 11,400 

Infrastructure & 

Services 
4,600 4,200 – 4,200 4,200 – 4,200 4,200 – 25,600 

Total per Term 21,900 21,500 – 21,500 21,500 – 21,500 21,500 – 129,400 

 

What’s Included in the Fees 

Tuition 

• Academic courses, final exam fees, guest lectures, workshops, field trips 

• Internships (evaluated, graded, and credited) 

• Career coaching and personal guidance 

 



 

   

 

Accommodation 

• Double standard room, cleaned bi-weekly 

• Bed linen and towels provided 

• Mandatory for new students  

• Not included during Christmas & term breaks (extra CHF 430/week available) 

Meals 

• Weekdays: Breakfast, lunch, dinner 

• Weekends: Brunch & dinner 

• Meals available at all campus outlets (mandatory for all terms & programs) 

Infrastructure & Services 

• Operating costs: communications, admissions, alumni relations 

• Administration: HR, finance, purchasing, IT 

• Campus logistics & depreciation 

Student Services 

• Sports facilities 

• Academic advisory & coaching 

• Health & well-being workshops 

• Career services & job fairs 

• Digital center 

• Lifelong alumni membership 

• Terrace and lounge 

Arrival in Switzerland 

• Welcome desk at Geneva airport 

• Induction weekend 

• Residence permit & Swiss residency taxes 

• Swiss VAT 

 

 



 

   

 

Insurance & Assistance 

• Health insurance (during academic terms) 

• Student counselor support 

• Global private civil liability plan 

 

LES ROCHES, CRANS-MONTANA, SWITZERLAND 

Les Roches Global Hospitality Education is one of the world’s leading institutions for 

hospitality and business management. With a strong reputation for excellence, 

innovation, and practical learning, Les Roches prepares students for international 

careers in hospitality, luxury, and global business sectors. 

📍 Location: Crans-Montana, Switzerland 

 

Bachelor of Business Administration (BBA) in Global Hospitality 

Management 

Breakdown of Fees (Per Semester) 

Breakdown S1 S2 Internship S3 S4 S5 Internship S6 S7 Total 

Tuition Fees 26,350 – – 26,350 26,350 26,350 – 26,350 – 131,750 

Learning Resources & Apparel 2,800 450 – 450 450 450 – – – 4,600 

Health & Accident Insurance 1,700 850 – 1,700 850 850 – – – 5,950 

Total Compulsory Academic 30,850 27,650 – 28,500 27,650 27,650 – – – 142,300 

Residential Board 4,650 4,650 – 4,650 3,400 3,400 – – – 20,750 

Accommodation 

(Single/Double) 
5,950 – – 7,000 7,000 – – – – 19,950 

Total Compulsory Living 10,600 4,650 – 11,650 10,400 3,400 – – – 40,700 

 

Other Mandatory & Optional Fees 

• Application Fee (non-refundable): CHF 275 

• Administration Fee (one-time): CHF 150 

• Damage Deposit (refundable): CHF 1,000 



 

   

 

 

• Laptop (optional with service & support): CHF 2,300 

 

What’s Included in the Fees 

Academic (Compulsory) 

• Tuition fees 

• School supplies and digital learning resources 

• Practical arts apparel (uniforms, kitchen tools, laundry/ironing of uniforms) 

• Access to academic facilities (library, labs, digital platforms, tutoring) 

• Access to extracurricular activities, leadership events, and conferences (some may have 

extra participation fees) 

• Career and internship guidance, fairs, and professional development workshops 

• Contribution to exam costs (excludes resits/retakes) 

• Microsoft Office licenses 

• Lifetime alumni membership 

Living (Compulsory) 

• On-campus accommodation (shared double in S1, single room in S3 & S4; optional for 

S6 & S7) 

• Heating, electricity, maintenance, weekly housekeeping, free Wi-Fi 

• Full board (3 meals/day weekdays, brunch & dinner on weekends) 

• Residential board may be reduced to half-board if student lives off-campus (S6 & S7) 

Insurance & Support 

• Health and accident insurance (on campus and internship periods) 

• Access to campus nurse & counselling services 

• 24/7 campus security 

• Global travel & medical security assistance during internships 

 

 



 

   

 

 

INTERNATIONAL INSTITUTE IN GENEVA 

 The International Institute in Geneva (IIG) is a leading institution of higher 

education in Switzerland, offering accredited undergraduate and postgraduate 

programs in business, hospitality, international relations, media, and computer 

science. Known for its strong international orientation, IIG attracts students from 

over 60 nationalities, creating a diverse and dynamic learning environment. 

📍 Location: Geneva 

 

Bachelor of Science (BSc) in Computer Science 

 

Program Overview 

• Degree: Bachelor of Science (BSc) 

• Duration: 3 years (6 semesters including internships or projects) 

• Pathway: Strong foundation in computing, programming, and applied technologies with 

business and innovation components 

• Location: Switzerland (main campus) 

• Language of Instruction: English 

 

Breakdown of Fees 

Semester Tuition Fee (CHF) 

Semester 1 17,000 

Semester 2 17,000 

Semester 3 17,000 

Semester 4 17,000 

Semester 5 17,000 

Semester 6 17,000 

Total (3 years) 102,000 



 

   

 

Program Structure 

Year / Semester Focus Highlights 

Year 1 – Semester 

1 

Foundations in 

Computing 

Programming fundamentals, discrete mathematics, 

computer systems 

Year 1 – Semester 

2 
Applied Programming 

Data structures, algorithms, databases, and web 

technologies 

Year 1 – 

Internship / 

Project 

Industry Exposure 
Internship or applied IT project to gain real-world 

experience 

Year 2 – Semester 

3 

Software Development 

& Systems 

Advanced programming, software engineering, 

operating systems 

Year 2 – Semester 

4 

Networks & Emerging 

Tech 

Computer networks, cybersecurity basics, cloud 

computing 

Year 2 – 

Internship / 

Project 

Applied Internship 
IT internship or research project with academic 

evaluation 

Year 3 – Semester 

5 

Advanced 

Specializations 

Options such as AI & Machine Learning, 

Cybersecurity, Data Science, or Software 

Engineering 

Year 3 – Semester 

6 

Capstone & 

Graduation 

Final-year project, dissertation, and innovation 

showcase 

 

Internship / Project Experience 

• Two professional internships or supervised IT projects (after Year 1 & Year 2) 

• Opportunities in tech firms, startups, and business IT departments 

• Focus on applying technical skills to real-world challenges 

• Supervised and evaluated by academic & industry mentors 

 

 



 

   

 

Career Outcomes 

Graduates are prepared for: 

• Software Developer / Engineer 

• Data Analyst / Data Scientist 

• Cybersecurity Specialist 

• IT Project Manager 

• Systems Analyst or Database Administrator 

• Entrepreneurship in technology and innovation 

 

Bachelor of Arts in International Hospitality Business 

Program Overview 

• Degree: Bachelor of Arts (BA) 

• Duration: 3 years (6 semesters including internships) 

• Pathway: Combines academic study with professional internships 

• Location: Switzerland (main campus) 

• Language of Instruction: English 

 

Program Structure 

Year / 

Semester 
Focus Highlights 

Year 1 – 

Semester 1 

Foundations in Hospitality 

& Business 

Core courses in hospitality management, business 

principles, and service excellence 

Year 1 – 

Semester 2 
Practical Applications 

Industry exposure through workshops and real-

world projects 

Year 1 – 

Internship 
Paid Internship 

Professional work placement in Switzerland or 

abroad 



 

   

Year / 

Semester 
Focus Highlights 

Year 2 – 

Semester 3 

Advanced Business & 

Hospitality 

Courses in marketing, finance, operations, and 

guest relations 

Year 2 – 

Semester 4 

Strategic Hospitality 

Operations 

Management simulations, leadership modules, and 

group projects 

Year 2 – 

Internship 
Paid Internship 

Professional work experience with academic 

evaluation 

Year 3 – 

Semester 5 
Specializations 

Elective modules allowing students to tailor career 

interests 

Year 3 – 

Semester 6 
Capstone & Graduation 

Final year project, research thesis, and career 

readiness program 

 

 

Experience 

• Two professional internships (Year 1 & Year 2) 

• Paid opportunities in Switzerland or internationally 

• Fully credited as part of the academic record 

• Supervised and evaluated by academic and industry mentors 

Career Outcomes 

Graduates are prepared for: 

• Hospitality & Tourism Management roles 

• International business & operations management 

• Marketing, events, and luxury brand management 

• Entrepreneurial ventures in hospitality and services 

 

 

 

 



 

   

 

Bachelor of Business Administration in Global Hospitality Management 

(BBA) 

Program Overview 

• Degree: Bachelor of Business Administration (BBA) 

• Duration: 3 years (6 semesters including internships) 

• Pathway: Strong business management focus with hospitality specialization 

• Location: Switzerland (main campus) 

• Language of Instruction: English 

Program Structure 

Year / 

Semester 
Focus Highlights 

Year 1 – 

Semester 1 

Business & Hospitality 

Foundations 

Core subjects in economics, accounting, and 

hospitality principles 

Year 1 – 

Semester 2 
Applied Business Skills 

Courses in marketing, communication, and service 

operations 

Year 1 – 

Internship 
Paid Internship 

Professional training in Switzerland or 

internationally 

Year 2 – 

Semester 3 
Business Strategy 

Modules in corporate finance, HR, and strategic 

management 

Year 2 – 

Semester 4 

Hospitality & Global 

Business 

Focus on international operations and service 

innovation 

Year 2 – 

Internship 
Paid Internship Industry placement with academic supervision 

Year 3 – 

Semester 5 
Advanced Specializations 

Options in luxury brand management, 

entrepreneurship, digital marketing, or finance 

Year 3 – 

Semester 6 

Final Year Project & 

Graduation 

Capstone business project, research thesis, and 

leadership development 

 

 



 

   

 

Internship Experience 

• Two professional internships (end of Year 1 & Year 2) 

• Paid, fully credited, and academically evaluated 

• Opportunities across global hospitality companies and multinational firms 

• Career coaching and mentoring provided 

Career Outcomes 

Graduates are prepared for: 

• General Management in hospitality & business sectors 

• International corporate roles in marketing, finance, HR, and operations 

• Luxury brand management and consulting 

• Entrepreneurship and business start-ups 

 

Bachelor of Arts in Culinary Arts 

Program Overview 

• Degree: Bachelor of Arts (BA) 

• Duration: 3 years (6 semesters including internships) 

• Pathway: Culinary-focused degree combining practical arts, gastronomy, and business 

management 

• Location: Switzerland (main campus) 

• Language of Instruction: English 

Program Structure 

Year / 

Semester 
Focus Highlights 

Year 1 – 

Semester 1 
Culinary Foundations 

Introduction to professional kitchen practices, classical 

cooking techniques, food safety & hygiene 

Year 1 – 

Semester 2 
Practical Culinary Arts 

Advanced cooking methods, pastry & bakery, menu 

planning 



 

   

Year / 

Semester 
Focus Highlights 

Year 1 – 

Internship 
Culinary Internship 

Professional placement in hotels, restaurants, or 

catering companies 

Year 2 – 

Semester 3 

Gastronomy & Applied 

Business 

Culinary trends, food & beverage management, 

nutrition science 

Year 2 – 

Semester 4 

Culinary Innovation & 

Operations 

Kitchen management, sustainability in gastronomy, 

event catering 

Year 2 – 

Internship 

Professional Culinary 

Internship 
Industry placement with academic evaluation 

Year 3 – 

Semester 5 
Specializations 

Options in fine dining, international cuisine, culinary 

entrepreneurship 

Year 3 – 

Semester 6 

Capstone & 

Graduation 

Final culinary project, research dissertation, and 

business plan presentation 

 

Internship Experience 

• Two professional internships (Year 1 & Year 2) 

• Paid placements in kitchens, hotels, restaurants, or catering industries 

• Fully supervised and credited as part of academic record 

• Industry networking opportunities with global culinary brands 

Career Outcomes 

Graduates are prepared for: 

• Executive Chef or Sous-Chef roles in international kitchens 

• Culinary entrepreneurship (restaurants, catering, food concepts) 

• Food & Beverage management 

• Culinary consulting and innovation in gastronomy 

 

 

 



 

   

 

Bachelor of Arts in International Business in Hospitality 

Program Overview 

• Degree: Bachelor of Arts (BA) 

• Duration: 3 years (6 semesters including internships) 

• Pathway: Strong international business focus within the context of hospitality 

management 

• Location: Switzerland (main campus) 

• Language of Instruction: English 

Program Structure 

Year / 

Semester 
Focus Highlights 

Year 1 – 

Semester 1 

Foundations of Business & 

Hospitality 

Core subjects in economics, business 

communication, and hospitality service principles 

Year 1 – 

Semester 2 

Applied Business & 

Hospitality Skills 

Modules in marketing, management, accounting, 

and service operations 

Year 1 – 

Internship 
Professional Internship 

Paid industry placement in hospitality or business 

sector 

Year 2 – 

Semester 3 

International Business 

Development 

Courses in global markets, finance, HR, and cross-

cultural management 

Year 2 – 

Semester 4 

Strategic Hospitality & 

Business Integration 

Business simulations, leadership development, and 

operational strategies 

Year 2 – 

Internship 
International Internship 

Professional work experience abroad, 

academically evaluated 

Year 3 – 

Semester 5 
Specializations 

Options in international business, marketing, 

entrepreneurship, or event management 

Year 3 – 

Semester 6 
Capstone & Graduation 

Final business project, thesis, and professional 

career preparation 

 

 



 

   

 

Internship Experience 

• Two professional internships (after Year 1 & Year 2) 

• Paid placements in hospitality, tourism, and international business sectors 

• Fully supervised with academic credit 

• Designed to build international work experience and industry exposure 

Career Outcomes 

Graduates are prepared for: 

• International business and operations management 

• Corporate roles in finance, HR, and marketing within hospitality and global companies 

• Business development, consulting, and entrepreneurship 

• Event management and luxury services 

 

SWISS SCHOOL OF HIGHER EDUCATION (SSHE) 

The Swiss School of Higher Education (SSHE) is a modern and innovative private 

institution in Switzerland, offering high-quality academic programs in management, 

business, and specialized fields. With a strong international focus, SSHE emphasizes 

practical learning, creativity, and leadership, preparing students to succeed in a 

global business environment. 

📍 Location: Montreux, Switzerland 

 

SSHE Exchange Program 

Program Overview 

The Exchange Program at the Swiss School of Higher Education (SSHE) provides 

international students with the opportunity to immerse themselves in Swiss culture and 

education while continuing their academic journey. Students benefit from: 

• An international environment 

• Hands-on learning 

• Exposure to leading European practices in management, business, and specialized fields 

 



 

   

 

Duration & Cost 

Item Details 

Semester Duration 4 months 

Program Fee 7,000 CHF per semester 

Accommodation 1,500 CHF per student, per semester 

Minimum Enrollment 2 exchange students required 

 

Degree Program Overview 

The Bachelor in Management program equips students with: 

• Solid knowledge of business processes and analytical techniques 

• Sound technical and managerial skills 

• A strong foundation to begin careers in specialized fields or continue studies at the 

Master’s level 

Graduate Outcomes: 

• Prepared for diverse international career paths 

• Eligible to pursue a Master’s in Management for further expertise and practical 

experience 

Specializations Offered 

Exchange students can select from the following Bachelor program specializations: 

• Event Management 

• Fashion Management 

• Business Administration 

• Luxury Brand Management 


